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THE NEW PATIENT y
ATTRACTION </
ACCELERATOR

with Tristan Bond




THE PATIENT 2
LEAD MAGNET, I

with Tristan Bond
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ADVERTISING IS TELLING T |
WORLD YOU'RE A ROQKSTAR
CONTENT MARKETING IS SHOWING
THE WORLD YOU ARE ONE |



A lead magnet is the
ultimate content
marketing piece
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The proble
advertisinc
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You miss 80%
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You're the best kept secret.




The benefits of gnet..

ADELAIDE



your mark
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You build a long ter

»

m asset '

LIVE INTENSIVE



What you'll learn in this session:

1. What a lead magnet s
2. What a lead magnet does

3. Why it's a game changer for practice owners
4. How to create your lead magnet



&
1 o
The role of your marke
NOT to only create leads
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It's to educate and improve the
lives of everyone who
consumes it and turn them into
future leads and fans.



The Content Lifecycle

Awareness Stage
Educational Content Blogs,
Social Media Posts Videos, Podcasts

Consideration Stage
Lead Magnets, Quiz

Decision Stage
Case Studies, Offers Demos

After Purchase
Database engine building
raving fans
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The Content Lifecycle

Awareness Stage
Educational Content Blogs,
Social Media Posts Videos, Podcasts

Consideration Stage
Lead Magnets, Quiz

Decision Stage
Case Studies, Offers Demos

After Purchase
Database engine building
raving fans
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#1 Whatalead




It’s “Conversion Content”

Marketing Content

Lead Magnet
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It’s “Conversion Content”

Marketing Content

Lead Magnet
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Delivered in a
bite sized package.

e dachecklist
e aguide
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: THE PERFECT

N

: SMILE GUIDE

v How To Get The smile

o You've Always wante
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e To Foot pain
s%ﬁ%‘:’gg ack Into Life!
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:  HOW TORESET
& UR HORMONES
Yo iTHOUT

S MEDICATION
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It's purpose'is. tﬁ D ﬁ : rj

build your database
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#2 What alead magnet does
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“A lead magnet speaks‘ your—
audience’s Ianguage" :
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It's like a dog whistleg 7
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When you can articulate your
audience’s problems better than

they can, they’ll attribute you as
having the solution”
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It makes taking the next step
with you logical and desirable
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Why it's so effe
#3 praXtice owhers



‘

More cheese e, ’

shiskers
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Think of a set of traffic lights...




It’s a shift from...
YES or NO

To
YES now or YES Later
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It builds an asset for you
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Why do you heed

alead magnet?

‘ | , e i
To build your duthOrltY
To,grow you;databas

To build an asset?
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#4 Creatingyo



Getinside your
audience’s heads

"
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Away from
or towards

Practiceacceleration.com LIVE INTENSIVE



Give it a name1
your audience’s desire.
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The 4-Hour
Workweek
THE 4- HOUR | a2 AR
WORKWEEK

ESCAPE 9-5, LIVE ANYWHERE,
AND JOIN THE NEW RICH

EXPANDED AND UPDATED
TIMOTHY FERRISS
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THIN THIGHS
IN 30 DAYS

Practiceacceleration.com

THIS REMARKABLE BOOK CAN GIVE YOU

THIV THIGLHS

BY WENDY STEHLING

IN @}()l) 1ns
\
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The (away from problem) gmde
or The (towards solution) guide

Practiceaccelerationcom . LIVEINTENSIVE



Exercise

Practiceacceleration.com

GET INSIDE YOUR
PROSPECT'S HEAD

Stop thinking like a practitioner. Start thinking like a prospect.
When you can speak to your prospect’s motivations, you capture
their attention like a dog whistle and create instant connection.

What are the top three problems that you help solve for your patients?
What do they really want to avoid or stop experiencing? (away from motivation)

e.g. neck pain, back pain, headaches, stained teeth, crooked teeth, chipped teeth, reading
problems, visual problems etc

What are the top three goals that you help your patients achieve?

Towards motivation.
e.g. beautiful white smile, powerful core, bikini body etc

Choose a problem from your top three that is profitable, easy and fun for
you to treat.

@practiceacceleration LERATION wenw. i ion.com

GET INSIDE YOUR
PROSPECT'S HEAD

Now it's time to put a name to your lead magnet to attract this person
to you and your practice.

Simply name your lead magnet “The (insert the problem you've chosen) guide”

N wwav.practiceacceleration.com



What's the title of your
lead magnet?

What difference could this
make for you?
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The (away from problem) gmde
or The (towards solution) guide
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How-to Headline Formula:

How to [get desired outcome] without [objection]

Example:
How to Reset Your Hormones Without Medication

Practiceacceleration.com LIVE INTENSIVE ADELAIDE



Checklist Headline Formulas:

[number of] [things] You Must Do To [Desired Outcome]
The [X] Step Checklist For [Doing A Difficult Thing]

Examples:
13 Exercises You Must Do To Ease Back Pain
The 6 Step Checklist For Overcoming Plantar Fasciitis

Practiceacceleration.com LIVE INTENSIVE ADELAIDE



Guide Headline Formula:

The [Impact Word] [Desired Outcome] Guide

Example:
The Ultimate Horse Hoof Care Guide

Practiceacceleration.com LIVE INTENSIVE ADELAIDE



The Ultimate Smiile
Makeover Guide
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7 ways to Achieve a
Beautiful Smile
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The Chronic Padin
Guidebook
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Stop Your Pain from
Getting in the Way
of Your Life
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The Foot Pain
Survival Guide
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Relieve The Aches,

Soreness, and Discomfort

In Your Feet
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BODY

1. State their problem so it's clear to thel ‘

2. Touch on how this P em is affectir
Be sympathetic yet sti horitative.

3. Throw in a -;\ atistic if yo

4. Make them feel t .

5. Let them know thq ;

ADELAIDE




CALLTO ACTION
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Book your “Outcome based/Towards solution” Consult now
Total value: X

Mention this to get it for: Y

You save Z

Book your “Away from problem” Consult now
Total value: X

Mention this to get it for: Y

You save Z

Practiceacceleration.com LIVE INTENSIVE ADELAIDE
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Foot Pain
nto Life!

Goodbye T0
s’%d step Bocki
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THE ULTIMATE HORSE HOOF CARE GUIDE PEATEHE
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OVERDELIVER
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BUILD AN
PATIENT MARK
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BODY

1. State their problem so it's clear to thel ‘

2. Touch on how this P em is affectir
Be sympathetic yet sti horitative.

3. Throw in a -;\ atistic if yo

4. Make them feel t .

5. Let them know thq ;

ADELAIDE




practiceacceleration.com

TABLE OF CONTENTS

LEAD MAGNETS 6
Dental 74
Physio / Chiro [ Osteo 15
Podiatry 26

\ General 35

EMAIL SEQUENCE 41

Dental 42
Email I: Send immediately 42
Email 2: Drive to offer to book a call - 30 mins after first one 44
Email 3: who we are 45
Email 4: before and after pics are ok with AHPRA but not testimonials (unless
they talk about nothing clinical eg: the dentists were really nice) 46
Email 5: FAQs 47
Email 6: final nudge 48
Email 7: send a week later 48

General 49
Email I: Send immediately 49
Email 2: Drive to offer to book a call - 30 mins after first one 50
Email 3: who we are 51
Erncl As 5N

LIVE INTENSIVE ADELAIDE



ADVERTISING IS TELLING T |
WORLD YOU'RE A ROQKSTAR
CONTENT MARKETING IS SHOWING
THE WORLD YOU ARE ONE |



A lead magnet is the
ultimate content
marketing piece

IIIIIIIIIIIII



THE PATIENT

LEAD MAGNET
Accountability . 0

| just attended The Patient Lead Magnet Session a .
What | most loved about it was...
My lead magnet title is.... j 0

Long term play baby & & &

RAPID PRACTICE GROWTH
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